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Downtown S.J.
high-rises boost
new-condo sales

SEPTEN/BER VOLUN/E UP NEARLY
150 PERCENT FROM AYEAR AGO

By Sue McAllister
Menury Neus

September was an-
other bleak month for
California new-home
sales, but one segment of
the Sania Clara County
market bucked the trenri:
New-condominium sales
were up nearly 150 per-
cent from a year earlier.

Many of the units sold
were in downtown San
Jose, including at some
expensive high-rise de-
veropmenIS.

Buyers signed con-
tracts to purchase 69
newly built condomini-
ums in the county in Sep
tember, up from just 28
condo sales initiated in
September 200?, accord-
ing to a report released
Friday by the Cflifornia
Building Industr! Asso-
ciation.

Fivenew-homeprojects
accounted for more than
two-tbirds of those mles,
said Joruthan Dienhart
of Hanley Wood Market
Intelligence, the research
ard consuliing firm that
provided the data to the
builders trade group.

Of those top,five,. four
are In or neal downmwn
San Jose, and one is in
Palo Alto. The San Jose
developments that sold
the most units in Septem-
ber are Cannery Square at
Monte Vista by developer
KB Home (12 udts sold);
The 88 by Wilson Meany
Sullivan (10); Axis by KT
Properties and Sorinp
Capital Group (nine)'; and
One East Julian by Regis
Homes (seven).

Arbor Real by builder
D.R. Horton in Palo Alto
was also among the top
five, selling nine units in
September.

'l he medan pnce of
the 69 new condos buy-
ers ag?eed to purchase in
September was $550,000,
down 12 pr.cent from the

median new-condo price

But a few sales far
outstripped the median
price, including sales of
two penthouses at The
88, one for at least $1.25
million, and one for at
Ieast $1.5 million. Dien-
hart said builders do not
include prices paid for
upgrades, or any builder
concessions or discouats,
when they report sales
initiated during the
month. Upgrades and
price discounts should be
reflected in the flnal price
recorded with the county
government, however.

John Weis, assistant
executive director of the
San Jose Redevelopment
Agency, which has collab-
orated with some of the
developers to promote
downtown San Jose as
an upand-coming place
to live, said the Septem-
ber sales figures sounded
"pretty good" to him.

"We remain cautiously
optimisiic that the prod-
ucts we have downtown
are priced right and are
the kind of products peo-
ple are interested in buy-
ing," he said.

Veronica Roberson of
Pacific Marketins. which
N rumdlng sales al Ine
88, Axis and City Heights,
another San Jose high-
rise, said developers have
rarf}eq pnces on some
units arld dropped prices
for others, depending on
popularity. The high-rises
are tlrawing an "interest-
ing mix' of tech workers,
empty-nest€rs and rent-
ers already.living down-
lo\?n, sne sald.

For more of the new-
home sales report, go to
www.cDEorg.
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